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MY BRAND

I am a people focused senior executive who drives 
culture change toward acceptance and inclusion. I 

foster an open workplace culture by celebrating 
individualization and making people feel included ”
“

Clarity Confidence
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AUDIENCE
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AUDIENCE

CHANGE AGENTS

DEI ADVOCATES

THOUGHT LEADERS
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“Yes, the planet got 
destroyed. But for a 
beautiful moment in time 
we created a lot of value 
for shareholders.”

The New Yorker
26 Nov. 2012
Cartoon by Tom Toro

PONDER THIS
Attention-Getting Opening
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EXECUTIVE SUMMARY

Purpose
• Educate on aspects of social sustainability

Actions
• Commit to adopting best practices
• Advocate for change and speak up – use your voice
• Practice inclusion 

Value Proposition
• Connect your work to sustainability
• Increase attraction and retention as top employer of choice 
• Prevent turnover
• Change culture

Executive Summary - Overall


